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UNITED
WE ARE 
NEWCASTLE

F O U N D E D  I N  1 8 9 2  T O  ‘ U N I T E ’  N E W C A S T L E  E A S T  E N D  
A N D  N E W C A S T L E  W E S T  E N D ,  W E  A R E  A  O N E - C L U B  C I T Y  
I N  A  R E G I O N S  C A P I T A L .  W E  A R E  I N  T H E  N O R T H - E A S T ,  
W I T H  A  P O P U L A T I O N  O F  O V E R  2 .6  M IL L IO N .
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HISTORY

WE ARE A CLUB 
STEEPED IN RICH
FOOTBALLING

S O M E  O F  T H E  M O S T  F A M O U S  N A M E S  I N  
T H E  G A M E  H A V E  P L AY E D AND M ANAG E D 
O U R  F O O T B A L L  C L U B .

P I C T U R E D :  K E V I N  K E E G A N  ‘ 8 2 ,  S I R  B O B B Y  R O B S O N  ‘ 9 9 ,  J O E  H A R V E Y  ‘ 5 2
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OUR HONOURS

164
INTER CITY 
FAIRS CUP

FA CUPSFOOTBALL LEAGUE 
CHAMPIONSHIPS
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WE ARE 
ST JAMES’ PARK 

OUR HOME
• A  P L A C E  O F  W O R S H I P

• W E  A R E  5 2 , 0 0 0  L O Y A L  F A N S  P A C K I N G  O N E  
O F  T H E  G R E A T E S T  A R E N A ’ S  I N  F O O T B A L L ,  
W E E K  I N ,  W E E K  O U T  T O  R O A R  O N  L O C A L  
H E R O E S

• ‘ T H E  C A T H E D R A L  O N  T H E  H I L L ’

• ‘ T H I S  I S  O U R  H O U S E ’

• A N  I C O N I C  S T A D I U M  T H A T  I S  A D O R E D  B Y  
O U R  F A N B A S E  A N D  A N  A T M O S P H E R E  A N D  
A R E N A  T H A T  I S  A P P R E C I A T E D  B Y  M A N Y  
A C R O S S  T H E  F O O T B A L L I N G  W O R L D

P I C T U R E D :  S T  J A M E S ’  P A R K
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WE’RE MORE 
THAN JUST A 

FOOTBALL 
STADIUM

A  V E R S A T I L E  S T A D I U M  T H A T  H A S  E X P E R T L Y  
W E L C O M E D  E V E N T S  S U C H  A S  E D  S H E E R A N  I N  
C O N C E R T ,  T H E  R U G B Y  U N I O N  W O R L D  C U P  
A N D  T H E  E U R O P E A N  R U G B Y  C H A M P I O N S H I P  
F I N A L S .

P I C T U R E D :  T H E  R O L L I N G  S T O N E S  1 9 8 2  |  E D  S H E E R A N  2 0 1 8
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W E  A R E  N E W C A S T L E  U N I T E D ’ S  C H A R I T Y .  
W E  S U P P O R T  O U R  L O C A L  C O M M U N I T Y ,  
W O R K I N G  W I T H  O VE R 6 4 ,0 0 0  P E O P L E  
E A C H  Y E A R ,  A C R O S S  N E W C A S T L E ,  
G A T E S H E A D ,  N O R T H U M B E R L A N D  A N D  
N O R T H  T Y N E S I D E .

N E W C A S T L E  U N I T E D  F O U N D A T I O N  
D E L I V E R S  O V E R  3 0 +  P RO GRAM M E S  
A C R O S S  F I V E  K E Y  A R E A S ,  W I T H  A  F O C U S  
O N  I M P R O V I N G  P H Y S I C A L  H E A L T H ,  
S U P P O R T I N G  M E N T A L  W E L L B E I N G  
A N D  I N C R E A S I N G  E M P L O Y A B I L I T Y  
O P P O R T U N I T I E S .

COMMUNITY

FOOTBALL

PRIMARY 
EDUCATION

HEALTH & 
WELLBEING

NU FUTURES

A

F
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E
 K

E
Y

 A
R

E
A

S
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OUR CLUB IS STEEPED IN HISTORY, 
TRADITION AND SUCCESS BUT 
WE’VE BEEN A SLEEPING GIANT 
FOR THE PAST 14 YEARS.
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ON 7TH OCTOBER 2021 NEWCASTLE UNITED 
WAS ACQUIRED BY A CONSORTIUM LED BY 
THE PUBLIC INVESTMENT FUND

THIS DAY WILL GO DOWN IN HISTORY AS 
THE START OF ONE OF FOOTBALL’S MOST 
EXCITING CLUB TRANSFORMATIONS
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CORE

WE ARE 
REBUILDING 

THIS CLUB 
FROM THE 
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JOURNEY
OUR

W E  H A V E  B E G U N  A  J O U R N E Y  T H A T  
W I L L  S E E  U S  C O N S I S T E N T L Y  P L A C E D  
I N  T H E  T O P  F O UR P R E M I E R  L E A G U E  
C L U B S ,  A N D P L A Y I N G  T O P  F L IG H T
E U R O P E A N  F O O T B A L L  E V E R Y  S E A S O N .
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WE’D LIKE TO PLACE YOUR  
BRAND FRONT AND CENTRE  
IN THIS EXCITING JOURNEY.
W E  W A N T  Y O U  T O  G R O W  W I T H  U S  A N D  S H ARE  IN  O UR S UCCE S S .  
T H I S  I S  A  UNIQ UE  O P P O RT UNIT Y  T H A T  I S  I N  H I G H  D E M A N D .
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WE WILL BUILD 
A PARTNERSHIP 
CUSTOMISED TO 
YOUR BRAND

W E  W A N T  T O  W O R K  W I T H  Y O U  
T O  B U I L D  A  R I G H T S  P A C K A G E  T H A T  
I S  H I G H L Y  C A L I B R A T E D  T O  Y O U R  
M A R K E T I N G  O B J E C T I V E S .  T H I S  I S  A  
T W O -WAY  P ART NE RS H IP  W H E R E  
W E  W O R K  W I T H  O N E  A N O T H E R ,  
N O T  F O R  O N E  A N O T H E R .

STADIUM
ADVERTISING

DIGITAL
& SOCIAL

HOSPITALITY 
& TICKETING

ACTIVATIONS

MONEY 
CAN’T BUY

KIT
BRANDING

BRANDED
CONTENT

PLAYER
ACCESS
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KEY ENGAGEMENT METRICS
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THE FOOTBALL LANDSCAPE

S O U R C E :  T H E  P R E M I E R  L E A G U E  I N T E R N A T I O N A L  M A R K E T  R E S E A R C H  R E P O R T :  G L O B A L  F A N B A S E  R E P O R T  ( 2 0 2 0 )  A N D  F I F A  B I G  C O U N T  S U R V E Y ,  2 0 0 6

2 . 5 5  B I L L I O N  P E O P L E  A R E  
I N T E R E S T E D  I N  F O O T B A L L  
A C R O S S  T H E  G L O B E

F O O T B A L L  I S  T H E  N U M B E R  O N E  
S P O R T  G L O B A L L Y  W I T H  4 7 %  
S H O W I N G  A N  I N T E R E S T

F I F A  R E C O G N I S E  O V E R  2 6 5  
M I L L I O N  P E O P L E  A C T I V E L Y  
P A R T I C I P A T E  I N  T H E  G L O B A L  
G A M E

F O O T B A L L  I S  T H E  T O P  S P O R T  I N  
R E L A T I O N  T O  T V  V I E W E R S H I P ,  
R E P R E S E N T I N G   4 6 %  O F  A L L  
S P O R T  W A T C H E D  A C R O S S  T H E  
W O R L D .

F O O T B A L L  I S  R A N K E D  N U M B E R  1  
A S  T H E  M O S T  P A R T I C I P A T E D  S P O R T  
I N  T H E  W O R L D ,  A N D  A C C O U N T S  
F O R  1 9 %  O F  A L L  S P O R T  P L A Y E D

46% OF TV 
RATINGS

PLAYED 
BY 265M

T H E  W O R L D ’ S  M O S T  P O P U L A R  
S P O R T  A N D  G R O W I N G  D U E  T O  
I T ’ S  U N I V E R S A L  A N D  E M O T I V E  
A P P E A L

EMOTIVE 
APPEAL

2.55 
BILLION

47% ARE 
FANS

19% ARE 
PLAYERS
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T H E  P R E M I E R  L E A G U E  I S  O N E  O F  T H E  L A R G E S T  G L O B A L  
P R O P E R T I E S  I N  S P O R T

1 . 8  B I L L I O N  P E O P L E  A R E  I N T E R E S T E D  I N  T H E  P R E M I E R  
L E A G U E  G L O B A L L Y

C U M U L A T I V E  T V  A U D I E N C E  O F  C I R C A 3 . 2  B I L L I O N

( A L L  P R O G R A M M I N G  - L I V E ,  R E P E A T ,  D E L A Y E D ,  H I G H L I G H T S ,  M A G A Z I N E  
A N D  S U P P O R T  S H O W S  - N I E L S O N  S P O R T S  2 0 / 2 1  S E A S O N )

2 9 2 K  H O U R S  O F  C O V E R A G E  – M O R E  T H A N  E V E R Y  
M A J O R  E U R O P E A N  L E A G U E

THE LARGEST 
GLOBALLY

AUDIENCE 
OF 3.2BN

1.8BN GLOBAL 
INTEREST

292K HOURS 
OF COVERAGE
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• G R E A T E R  D E P T H  – P L A Y E R S ,  
M U L T I P L E  G L O B A L  B R A N D S ,  
C O M P E T I T I V E  ( A L S O  U C L )

• S I G N I F I C A N T L Y  M O R E  H O U R S  
O F  C O V E R A G E

• S T R O N G E R  P R E S E N C E  I N  
N . A M E R I C A &  C H I N A

• M O R E  D I V E R S E  C L U B  I N T E R E S T

3 . 1 9 2 B

1 . 5 2 5 B

1 . 5 2 5 B
1 . 1 5 7 B

4 2 6 M

N
O

. 
O

F
 

G
A

M
E

S
 

P
E

R
 

S
E

A
S

O
N

P R E M I E R  
L E A G U E

L A L I G A S E R I E  A B U N D E S L I G A L I G U E  1

+52%

20/21 CUMULATIVE GLOBAL AUDIENCE
PREMIER  LEAGUE  VS .  EUROPEAN  LEAGUES
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T H E  P R E M I E R  L E A G U E  O F F E R S  C O N T I N U O U S  E X P O S U R E  C O M P A R E D  W I T H  O T H E R  M A J O R  S P O R T I N G  T O U R N A M E N T S

J A N F E B M A R A P R M A Y J U N J U L A U G S E P O C T N O V D E C

F I F A  W O R L D  C U P
1  M O N T H  E V E R Y  4  Y E A R S

O L Y M P I C S
1 6  D A Y S  E V E R Y  4  Y E A R S

R U G B Y  W O R L D  C U P
1  M O N T H  E V E R Y  4  Y E A R S

N F L
2 7 6  M A T C H E S  F O R  4  M O N T H S

F O R M U L A  O N E
2 3  R A C E S  P E R  Y E A R

P R E M I E R  L E A G U E
Y E A R  L O N G  C O V E R A G E

A 365 DAY A YEAR SPECTACLE
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40,125
MEMBERS

2 2 N D  M O S T  V A L U A B L E  B R A N D  
I N  W O R L D  F O O T B A L L *

1 . 4 M  R E G I S T E R E D  S U P P O R T E R S

4 0 , 1 2 5  S E A S O N  T I C K E T  
H O L D E R S  &  M E M B E R S

G L O B A L  T V  A U D I E N C E  O F  1 6 7 . 4 M  
A C R O S S  A L L  C O M P E T I T I O N S * *

5 0 , 2 7 5  A V E R A G E  A T T E N D A N C E

164.7
MILLION

N U F C  R A N K S  6 T H I N  T E R M S  O F  
U K  F A N B A S E ,  B E H I N D  M A N  
U T D ,  M A N  C I T Y ,  A R S E N A L ,  
C H E L S E A  &  L I V E R P O O L ,  B U T  
A H E A D  O F  T O T T E N H A M * * *

6th MOST 
UK FANS

22nd  
GLOBALLY

1.4
MILLION

50,275

OUR FANS
NEWCASTLE UNITED FC

* F O O T B A L L  5 0  2 0 2 1  R E P O R T  P U B L I S H E D  B Y  B R A N D  F I N A N C E .  
* * N I E L S E N  S P O R T S  C O M M E R C I A L  I N S I G H T S  S U M M A R Y  – 2 0 2 0 / 2 0 2 1  – N E W C A S T L E  U N I T E D  F C

* * * T U R N S T I L E  G L O B A L  F A N B A S E  I N S I G H T S  2 0 2 1
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OUR DIGITAL REACH
NEWCASTLE UNITED FC

1 . 9 M
F O L L O W E R S

2 . 4 M  
F O L L O W E R S

1 M  
F O L L O W E R S

6 5 0 K  
F O L L O W E R S

1 5 7 K  
S U B S C R I B E R S

2 2 K
F O L L O W E R S

• 2 7 .5 M  S O C I A L  M E D I A  E N G A G E M E N T S

• 4 .5 M  E N G A G E D  U S E R S  O N  S O C I A L  M E D I A

• 1 .3 B  S O C I A L  C O N T E N T  I M P R E S S I O N S

• 1 .2 M  H O U R S  O F  V I D E O  W A T C H E D  A C R O S S  A L L  
D I G I T A L  P L A T F O R M S

• 6 0 M  G O O G L E  S E A R C H E S

• 4 M  A N N U A L  W E B S I T E  U S E R S  O N  NUF C.CO .UK

• E M A I L  D A T A B A S E  F O R  P A R T N E R  C O N T E N T  –
4 1 ,9 7 3  W I T H  E M A I L  C L I C K  R A T E  6 %  H IG H E R 
T H A N  I N D U S T R Y  A V E R A G E
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CONTACT

DALE AITCHISON
HEAD OF COMMERCIAL
DALE . A ITCHISON @N UFC. CO. UK
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